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CONTACT: Mike Sepanic, Rutgers-Camden communications office, (856) 225-6026, msepanic@camden.rutgers.edu 

 

For Immediate Release  

CAMDEN -- The research and scholarship generated by Rutgers-Camden faculty breaks ground for educators and students around 
the world. The most recent example supporting this statement is in the current edition of the Journal of the Academy of Marketing 
Science, which cites research by Dr. Frank Houston, an associate professor of marketing at the Rutgers University School of 
Business at Camden, as among those most frequently used in the syllabi of doctoral marketing programs.  

In the JAMS article "An Evaluation of Journals Used in Doctoral Marketing Programs," the authors note that, in the category "most 
frequently cited articles for the five main types of seminars," Houston's "Marketing and Exchange" article is quite often referenced in 
theory-oriented seminars. The article was co-authored by Jule Gassenheimer.  

Houston's colleague, Dr. Barbara Bickart, also an associate professor of marketing at Rutgers-Camden, has been chosen to receive 
the 2004-05 Outstanding Reviewer Award from the Journal of Consumer Research in honor of her work in reviewing national and 
international scholarly contributions to this academic publication.  
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